
 

Are you a fan of the National Football League (“NFL”)? 

 
Yes 

 

 
No 

 

 

  

 

 

    

 

Which NFL team is your favorite? 

 
Arizona Cardinals 

 

  
 
Green Bay Packers 

 

  
 
Oakland Raiders 

 

 
Atlanta Falcons 

 

  
 
Houston Texans 

 

  
 
Philadelphia Eagles 

 

 
Baltimore Ravens 

 

  
 
Indianapolis Colts 

 

  
 
Pittsburgh Steelers 

 

 
Buffalo Bills 

 

  
 
Jacksonville Jaguars 

 

  
 
San Diego Chargers 

 

 
Carolina Panthers 

 

  
 
Kansas City Chiefs 

 

  
 
San Francisco 49ers 

 

 
Chicago Bears 

 

  
 
Miami Dolphins 

 

  
 
Seattle Seahawks 

 

 
Cincinnati Bengals 

 

  
 
Minnesota Vikings 

 

  
 
St. Louis Rams 

 

 
Cleveland Browns 

 

  
 
New England Patriots 

 

  
 
Tampa Bay Buccaneers 

 

 
Dallas Cowboys 

 

  
 
New Orleans Saints 

 

  
 
Tennessee Titans 

 

 
Denver Broncos 

 

  
 
New York Giants 

 

  
 
Washington Redskins 

 

 
Detroit Lions 

 

  
 
New York Jets 

 

  
 
Do not have a favorite team 

 

 

  

 

 

    

    

    

Do you attend NFL games on an annual basis? 

 
Yes 

 

 
No  

 

 

  

 

 

    

https://gate.customintercept.com/NFL-LA/@eric.lynne@verizon.net/2014nflstadiumsurvey.htm?Q166=eric.lynne%40verizon.net
https://gate.customintercept.com/NFL-LA/@eric.lynne@verizon.net/2014nflstadiumsurvey.htm?Q166=eric.lynne%40verizon.net
https://gate.customintercept.com/NFL-LA/@eric.lynne@verizon.net/2014nflstadiumsurvey.htm?Q166=eric.lynne%40verizon.net


   

 

On average, how many NFL games do you attend on an annual basis? 

 
One 

 

 
Two 

 

 
Three 

 

 
Four 

 

 
More than four  

 

 

  

 

 

    

 

 

Do you or does your company have season tickets for a NFL Team(s)? 

 
Yes 

 

 
No 

 

 

  

 

 

    

  

For which NFL team(s) do you (your company) currently own season tickets? (Select all that apply) 

 
Arizona Cardinals 

 

  
 
Green Bay Packers 

 

  
 
Oakland Raiders 

 

 
Atlanta Falcons 

 

  
 
Houston Texans 

 

  
 
Philadelphia Eagles 

 

 
Baltimore Ravens 

 

  
 
Indianapolis Colts 

 

  
 
Pittsburgh Steelers 

 

 
Buffalo Bills 

 

  
 
Jacksonville Jaguars 

 

  
 
San Diego Chargers 

 

 
Carolina Panthers 

 

  
 
Kansas City Chiefs 

 

  
 
San Francisco 49ers 

 

 
Chicago Bears 

 

  
 
Miami Dolphins 

 

  
 
Seattle Seahawks 

 

 
Cincinnati Bengals 

 

  
 
Minnesota Vikings 

 

  
 
St. Louis Rams 

 

 
Cleveland Browns 

 

  
 
New England Patriots 

 

  
 
Tampa Bay Buccaneers 

 

 
Dallas Cowboys 

 

  
 
New Orleans Saints 

 

  
 
Tennessee Titans 

 

 
Denver Broncos 

 

  
 
New York Giants 

 

  
 
Washington Redskins 
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Detroit Lions 

 

  
 
New York Jets 

 

      
 

 

 

 

    

   

 

How would you describe your (your company’s) attitude towards an NFL team in the Los Angeles area? 

 
Very Positive 

 

 
Somewhat Positive 

 

 
Neutral 

 

 
Somewhat Negative 

 

 
Very Negative 

 

 

  

 

 

    

  

If a current NFL team relocated to the Los Angeles area, would the identity of the team change your attitude towards a NFL team in the Los Angeles area? 

 
No, my attitude towards NFL in Los Angeles will not change  

 

 
Yes 

 

 

  

 

 

    

   

 

If a new stadium is constructed in the Los Angeles area to serve as the home of an NFL team, how would you describe your (your company’s) interest in attending the team’s home football games? 

 
Definitely attend games 

 

 
Likely attend games 

 

 
Maybe attend games 

 

 
Not likely to attend games 

 

 
Definitely not attend games  
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On a scale of 1 to 7, with “1” being Not Important and “7” being Very Important, please indicate the importance of the following stadium features in your (your company’s) decision to attend future NFL games 

in the Los Angeles area. 

  
1 - Not 

Important 
  2   3   4   5   6   

7 - Very 

Important 
  

  Stadium Location 

Stadium 

Location 1 - 

Not Important

 

  

Stadium 

Location 2  

  

Stadium 
Location 3

 

  

Stadium 
Location 4

 

  

Stadium 
Location 5

 

  

Stadium 

Location 6  

  

Stadium 

Location 7 - 
Very 

Important

 

  

 

  Stadium Accessibility From Freeways 

Stadium 

Accessibility 

From 
Freeways 1 - 

Not Important

 

  

Stadium 
Accessibility 

From Freeways 

2  

  

Stadium 
Accessibility 

From 

Freeways 3

 

  

Stadium 
Accessibility 

From 

Freeways 4

 

  

Stadium 
Accessibility 

From 

Freeways 5

 

  

Stadium 
Accessibility 

From Freeways 

6  

  

Stadium 

Accessibility 
From 

Freeways 7 - 

Very 
Important

 

  

 

  Availability of On-Site Parking 

Availability of 

On-Site 

Parking 1 - 
Not Important

 

  

Availability of 

On-Site Parking 

2  

  

Availability of 
On-Site 

Parking 3

 

  

Availability of 
On-Site 

Parking 4

 

  

Availability of 
On-Site 

Parking 5

 

  

Availability of 

On-Site Parking 

6  

  

Availability of 

On-Site 
Parking 7 - 

Very 

Important

 

  

 

  Stadium Proximity to Public Transit 

Stadium 
Proximity to 

Public Transit 

1 - Not 
Important

 

  

Stadium 

Proximity to 

Public Transit 2

 

  

Stadium 

Proximity to 
Public Transit 

3  

  

Stadium 

Proximity to 
Public Transit 

4  

  

Stadium 

Proximity to 
Public Transit 

5  

  

Stadium 

Proximity to 

Public Transit 6

 

  

Stadium 
Proximity to 

Public Transit 

7 - Very 
Important

 

  

 

  
Stadium Proximity to Entertainment District (i.e. restaurants, bars, 

hotels, etc.) 

Stadium 

Proximity to 

Entertainment 
District (i.e. 

restaurants, 

bars, hotels, 
etc.) 1 - Not 

Important

 

  

Stadium 

Proximity to 
Entertainment 

District (i.e. 

restaurants, bars, 
hotels, etc.) 2

 

  

Stadium 
Proximity to 

Entertainment 

District (i.e. 
restaurants, 

bars, hotels, 

etc.) 3  

  

Stadium 
Proximity to 

Entertainment 

District (i.e. 
restaurants, 

bars, hotels, 

etc.) 4  

  

Stadium 
Proximity to 

Entertainment 

District (i.e. 
restaurants, 

bars, hotels, 

etc.) 5  

  

Stadium 

Proximity to 
Entertainment 

District (i.e. 

restaurants, bars, 
hotels, etc.) 6

 

  

Stadium 

Proximity to 

Entertainment 
District (i.e. 

restaurants, 

bars, hotels, 
etc.) 7 - Very 

Important

 

  

 

  Ability to Tailgate 

Ability to 

Tailgate 1 - 
Not Important

 

  

Ability to 

Tailgate 2  

  

Ability to 

Tailgate 3

 

  

Ability to 

Tailgate 4

 

  

Ability to 

Tailgate 5

 

  

Ability to 

Tailgate 6  

  

Ability to 
Tailgate 7 - 

Very 

Important

 

  

 

  

 

 

    

    

  Do you have general season tickets to any professional or collegiate sports team(s) in the Los Angeles area?   
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Yes 

 

 
No 

 

 

 

 

    

   

    

Do you have club seats to any professional or collegiate sports team(s) in the Los Angeles area? 

 
Yes 

 

 
No 

 

 

  

 

 

    

    

 

Do you have a luxury suite for any professional or collegiate sports team(s) in the Los Angeles area? 

 
Yes 

 

 
No 

 

 

  

 

 

    

    

    

How would you characterize your (or your company’s) interest in purchasing tickets at a new NFL stadium in the Los Angeles area? 

 
Definitely interested 

 

 
Likely interested 

 

 
Possibly interested 

 

 
Not interested  

 

 

  

 

 

    

    

 
Should an existing NFL team relocate to the Los Angeles area, to what degree would the identity of the team impact your interest in purchasing tickets?   
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Definitely impact my interest in purchasing tickets 

 

 
Somewhat impact my interest in purchasing tickets 

 

 
Would not impact my interest in purchasing tickets 

 

 

 

 

    

    

    

Please specify which existing NFL team you would most prefer to relocate to the Los Angeles area (Please note that there are a number of NFL teams that have existing, long-term stadium leases and well-

established fan bases, and are not candidates to relocate to the Los Angeles area) 

 
 

  

 

 

    

 

If the relocated NFL team was not your most preferred team, how would that impact your interest in purchasing tickets? 

 
I would still be interested in purchasing tickets 

 

 
I would be less interested in purchasing tickets 

 

 
I would not be interested in purchasing tickets 

 

 

  

 

 

    

    

    

    

If the relocated team was not your most preferred, please specify which team you would want to relocate to the Los Angeles area. 
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On a scale of “1” to “7” with “1” being “Not Important” and “7” being “Very Important”, how would you rate the importance of the following amenities at a new NFL stadium in the Los Angeles area? 

  
1 - Not 

Important 
  2   3   4   5   6   

7 - Very 

Important 
  

  In-seat food/beverage service 

In-seat 
food/beverage 

service 1 - Not 

Important

 

  

In-seat 

food/beverage 

service 2  

  

In-seat 

food/beverage 

service 3  

  

In-seat 

food/beverage 

service 4  

  

In-seat 

food/beverage 

service 5  

  

In-seat 

food/beverage 

service 6  

  

In-seat 

food/beverage 

service 7 - 
Very 

Important

 

  

 

  All-inclusive food & non-alcoholic beverages 

All-inclusive 

food & non-
alcoholic 

beverages 1 - 

Not Important

 

  

All-inclusive 
food & non-

alcoholic 

beverages 2  

  

All-inclusive 

food & non-

alcoholic 
beverages 3

 

  

All-inclusive 

food & non-

alcoholic 
beverages 4

 

  

All-inclusive 

food & non-

alcoholic 
beverages 5

 

  

All-inclusive 
food & non-

alcoholic 

beverages 6  

  

All-inclusive 
food & non-

alcoholic 

beverages 7 - 
Very 

Important

 

  

 

  High quality food/beverage options 

High quality 

food/beverage 

options 1 - Not 
Important

 

  

High quality 
food/beverage 

options 2  

  

High quality 
food/beverage 

options 3  

  

High quality 
food/beverage 

options 4  

  

High quality 
food/beverage 

options 5  

  

High quality 
food/beverage 

options 6  

  

High quality 

food/beverage 
options 7 - 

Very 

Important

 

  

 

  Close proximity parking 

Close 

proximity 
parking 1 - 

Not Important

 

  

Close proximity 

parking 2  

  

Close 

proximity 

parking 3  

  

Close 

proximity 

parking 4  

  

Close 

proximity 

parking 5  

  

Close proximity 

parking 6  

  

Close 
proximity 

parking 7 - 

Very 
Important

 

  

 

  Premium seating options (club seats, loge boxes, luxury suites, etc.) 

Premium 

seating options 

(club seats, 

loge boxes, 

luxury suites, 
etc.) 1 - Not 

Important

 

  

Premium seating 

options (club 
seats, loge boxes, 

luxury suites, 

etc.) 2  

  

Premium 

seating options 

(club seats, 

loge boxes, 
luxury suites, 

etc.) 3  

  

Premium 

seating options 

(club seats, 

loge boxes, 
luxury suites, 

etc.) 4  

  

Premium 

seating options 

(club seats, 

loge boxes, 
luxury suites, 

etc.) 5  

  

Premium seating 

options (club 
seats, loge boxes, 

luxury suites, 

etc.) 6  

  

Premium 

seating options 

(club seats, 

loge boxes, 

luxury suites, 
etc.) 7 - Very 

Important

 

  

 

  Special ticket holder events (team meet & greet, watch practice) 

Special ticket 

holder events 

(team meet & 
greet, watch 

practice) 1 - 

Not Important

 

  

Special ticket 
holder events 

(team meet & 

greet, watch 

practice) 2  

  

Special ticket 
holder events 

(team meet & 

greet, watch 
practice) 3

 

  

Special ticket 
holder events 

(team meet & 

greet, watch 
practice) 4

 

  

Special ticket 
holder events 

(team meet & 

greet, watch 
practice) 5

 

  

Special ticket 
holder events 

(team meet & 

greet, watch 

practice) 6  

  

Special ticket 

holder events 
(team meet & 

greet, watch 

practice) 7 - 
Very 

Important

 

  

 

  Option to purchase tickets to other events at the stadium 

Option to 

purchase 
tickets to other 

events at the 

stadium 1 - 
Not Important

 

  

Option to 
purchase tickets 

to other events at 

the stadium 2

 

  

Option to 

purchase 

tickets to other 
events at the 

stadium 3

 

  

Option to 

purchase 

tickets to other 
events at the 

stadium 4

 

  

Option to 

purchase 

tickets to other 
events at the 

stadium 5

 

  

Option to 
purchase tickets 

to other events at 

the stadium 6

 

  

Option to 
purchase 

tickets to other 

events at the 
stadium 7 - 

Very 

Important

 

  

 

  

 

 



    

    

  

SEAT LOCATION PREFERENCE 

 
A new NFL stadium in the Los Angeles area could offer a variety of seating options, including: 

 

General seating locations would include standard-sized stadium seats, and access to general public stadium concessions and restrooms. 
 

Club seating would also be available and offer the best views in the stadium and include wider, padded seats with more leg room, access to a private climate-controlled lounge with restrooms available only to club members, 

upscale food and beverage offerings, a private stadium entrance, and the ability to purchase preferred parking, among other such benefits. 
 

It is possible that the following locations of General and Club seating options could be available in a new NFL stadium in the Los Angeles area (as shown in the hypothetical seating map below) 

 

 

 

 

 
The seating chart above provides possible General seat and Club seat locations in a new NFL stadium in the Los Angeles area.  The seating bowl design presented above is purely hypothetical, and based on other recent NFL 

stadium developments.  It should also be noted that the identity of any potential relocated NFL team is unknown at this time.  Please rank your top three preferred seating locations understanding the most prime locations would 
be more expensive.  For instance, Lower Level Club Seats would offer the best location and amenities. 

 

  First preference: 
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PERSONAL SEAT LICENSES 

 

  

Over the past decade, most new NFL stadiums have utilized the sale of Personal Seat Licenses (“PSL”) to help fund construction.  Do you know what a PSL is and how it works? 

 
Yes 

 

 
No 

 

 

  

 

 

    

    

 

Lower Level End Zone 

 
General season tickets could be located in the end zones of the lower level of a new NFL stadium in in the Los Angeles area.  The purchase of season tickets in the end zones of the lower level would include tickets to 10 NFL 

games (2 preseason and 8 regular season) and the ability to purchase preferred parking. 
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How would you characterize your (or your company’s) interest in purchasing season tickets located in the end zones of the lower level of a new NFL stadium in the Los Angeles area if the annual cost were 
$2,000 ($200 per game) AND required a one-time PSL of $7,500, payable in three (3) interest free installments or financed over 10 years? 



 
Definitely purchase 

 

 
Likely purchase 

 

 
Possibly purchase 

 

 
Would not purchase 

 

 

 

 

    

    

    

If you made the decision to purchase season tickets located in the end zones of the lower level of a new NFL stadium in the Los Angeles area, how many would you purchase? 

 
One 

 

 
Two 

 

 
Three 

 

 
Four 

 

 
Five 

 

 
Six 

 

 
Seven 

 

 
Eight 

 

 
More than Eight  

 

 

  

 

 

    

    

    

Multiple payment options could be available for Personal Seat Licenses associated with the purchase of tickets in a new stadium in the Los Angeles area, including interest-free payment in installments for the 

three-year period prior to the stadium opening or financing the cost for up to 10 years with interest. Which would you (your company) be most likely to choose? 

 
Interest-free installments prior to the stadium opening 

 

 
10-year financing with interest 
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CLUB SEATS 

 
Lower Level Club Seats 

 

Club seats could be located along the sidelines of the lower level of a new NFL stadium in the Los Angeles area.  Club seats would include tickets to 10 NFL games (2 preseason and 8 regular season), as well as the right to 
purchase tickets to other stadium events. Club seat amenities could include wider, padded seats with more leg room, access to a private climate-controlled lounge with restrooms available only to club members, upscale food 

and beverage offerings, a private stadium entrance, and the ability to purchase preferred parking, among other such benefits. 
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How would you characterize your (or your company’s) interest in purchasing club seats located along the sidelines of the lower level of a new NFL stadium in the Los Angeles area if the annual cost were 
$4,500 ($450 per game) AND required a one-time PSL of $50,000, payable in three (3) interest free installments or financed over 10 years? 

 
Definitely purchase 

 

 
Likely purchase 

 

 
Possibly purchase 

 

 
Would not purchase 

 

 

 

 

    

    

    

If you made the decision to purchase club seats located along the sidelines of the lower level of a new NFL stadium in the Los Angeles area, how many would you purchase? 

 
One 

 

 
Two 

 

 
Three 

 

 
Four 

 

 
Five 

 

 
Six 

 

 
Seven 

 

 
Eight 

 

 
More than Eight  
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Multiple payment options could be available for Personal Seat Licenses associated with the purchase of tickets in a new stadium in the Los Angeles area, including interest-free payment in installments for the three-

year period prior to the stadium opening or financing the cost for up to 10 years with interest. Which would you (your company) be most likely to choose? 

 
Interest-free installments prior to the stadium opening 

 

 
10-year financing with interest 
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